Supporting Quality Through
Integrated Reporting



Overview of Integrated Reporting

Integrated Reporting: A process founded on integrated
thinking that results in a periodic integrated report by an
organization about value creation over time and related
communications regarding aspects of value creation.

Integrated thinking: The active consideration by an
organization of the relationships between its various
operating and functional units and the capitals affects.
Integrated thinking leads to integrated decision-making and
actions that consider the creation of value over the short,
medium and long term.
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The Value Creation Process
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